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Millennials will shape the travel industry in
next 5-10 years especially in Asia

Millennials - Born 1980-1996 (18-34 years old)

ASIA ' NORTHERN AMERICA  EUROPE
2030 4886846000 : 2030 . 403373000 2030 ... 736.363.000

Approximately 60% of the world's

millennials reside in Asia. - McKinsey & Co

erican Express Business Insights; The Boston Consulting Group; McKinsey& Co.; populationpyramid.net
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Some myth busting

e Confident and

~ * Have strong capability

* Prefer travel experience =
* Prefer to search and book —
* Book both accommodation
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Millennials book travel a bit differently

They love to look at reviews and
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Source: Hotels.com Chinese International Travel Monitor 2014 (CITM), Hotels.com Internal Stats
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And engage with brands differently

3X O

more likely demonstrate é\\ \ -

strong brand loyalty Value status, luxury, adventure,
than other generations and excitement more than any

other generation

‘DislikeQ l

More likely to broadcast negative
experiences than positive ones
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The Boston Consulting Group, Millennial Survey
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Millennials on travel are different too

Hotels.com'

GLOBAL DISCONNECT SURVEY

AS VOTED BY 28 COUNTRIES

93%

share their experiences
and photos on social
- S - CT— - media while away

SINGAPORE 12 JEVETN AUSTRALIA

COUNTRIES LEAST WILLING TO DITCH
THEIR DEVICES WHILE ON VACATION

TAIWAN 2l iTALY NETHERLANDS

NORWAY Ll GERMANY MEXICO

BRAZIL 15 MUY 2 CANADA

IRELAND Ll us. SWEDEN

Ll FINLAND il coumaia SPAIN

il HONG KONG 4 [Ell New zeaLano ARGENTINA

O4%

spend the most
nmMoney on shopping
when abroad

They just can’'t stay away from
their mobile devices!

Source: Hotels.com Chinese International Travel Monitor 2014 (CITM), Hotels.com Global Disconnect Survey
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what can we do to attract the millennials?

Design for multi- 0

i : 51 [ I___l
devices & sharing Wi
experiences on ;'LEL
Social media

Focus your product
portfolio on “interest”
cater to experiences

© oo
core feature cHECK I on |

ANYWHERE. /




what can we do to keep them coming

TTTTTTTTTTT ol Connect to
local |
environment & |
culture B

Invest in your
brand & loyalty
program

Leverage mobile to
mMaintain connection
e throughout the trip both '
“on-site” and "“in-
destination”

------




Mobile + Social + Fun...
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