
ALICIA JAVELON

HEAD OF PRODUCT & CONTENT MARKETING

Switch to “Club Med mode” 



MARKET CLUTTER
NOISE 

BIG PLAYERS

EXPERIENCE
AUTHENTICITY

MEMORIES

DISCONNECTION

New market shifts
INSTAGRAM



*

Set your own “signature”



Set your own “signature”



Following our clients’ emotional journey
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Dreaming phase -
VR and IRL pop-ups
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Booking phase –
convince with the right 
tools
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Making sure you get “your vacation’s best vacation”…



Post purchase, pre-travel

Familiarizing with 
Club Med

Building the excitement, 
start feeling in vacation…
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In-Resort

« E-GO »
COMMUNITY
MANAGERS

TRAVEL 
COMPANION 

APP

INSTA-
SPOTS
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Post travel, keeping in touch… 4



… and find the right ambassadors4



Thank you
You can never have too 
many board meetings… 


