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Setting the Scene: An Introduction to FRHI

« 3 International Luxury Hotel Brands (Fairmont, Raffles and Swissotel)

« More than 100 hotel properties in 28 countries

- 20+ new properties currently in development

« More than 40,000
employees worldwide

« Our first hotel built in 1885
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Mobile Overview: Fairmont Hotels & Resorts

- Our First Mobile Optimized Website was Developed in 2008
- iPhone Application Launched in 2010

o
I atirmonf

275% Growth in mobile website visits in the past 2 years
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Tablets = Mobile

- Today tablet users visiting Fairmont.com

convert and behave similar to desktop users

- Fairmont.com was designed to support
Tablets

- All rich media, photos, videos, virtual tours and maps

are touch enabled

« New tablet form factors with smaller screens could

impact this strategy.
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We believe your golf

EXPERIENCE’

doesn't end on the green.

Energize your Celebrate the Sweet Dreams.
game, Perfect Game.

For reservations or more informa t Fairmont's Ultimate Golf Packages, please select a
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Getting Started with Mobile

WHAT TECHNOLOGY
SHOULD YOU LEVERAGE?
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Option 1: Responsive Design

Presidential Candidates Urge Voters
To Gﬂ On F.\cebook
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mashable.com
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Option 2: Dynamic Page Serving
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Option 3: Parallel Mobile Site
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DESIGNING A MOBILE
EXPERIENCE
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What do your customer do/want to do on your mobile site?

Audience Overview

Advanced Segments Email Export ~ Addto Dashboard Shortcut

Jame: |

Remove

Include~ | Mobile (Including Tablet) ~ | Containing  ~ | |

or

Add 'OR’ statement

and Remove

e  Conanwg ||

or

Add "OR’ statement

and

Add "AND" statement

http://bit.ly/mobile_segment
http://bit.ly/mobile audit
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Mobile site visitors tend to be task oriented.

- Prioritize navigation based on key tasks:
- Find a Hotel
- Make a Reservation
- Retrieve/Modify an Existing Reservation
+ Access account
- View Offers
+ Look up a phone number
- Find directions

- Etc.




FAIRMONT~RAFFLES
HOTELS INTERNATIONAL

Maximize & organize the available mobile content.
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HOTEL DETAILS Spa

ACCOMMODATIONS
La Palestra Fitness

Promote productivity with accomm
Warren Tricomi

Caudalie Vinothérapie® Spa

stations allow guests to use sev dia dev
SEE MORE 4 Back
Enter Caudalie's newest and only
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within the walls of the legendary Plaza, New
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of the citv. The Caudalie Vinothéranie® Spa

EXECUTIVE LOUNGE

COMPARE ALL

v MAPS & DIRECTIONS




FAIRMONT~RAFFLES
HOTELS INTERNATIONAL

Add value through contextually relevant content.
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Choose one of the following

Dining

Q M) D ————————
\g Destination Guide

Find Location Choose
Near Me my Location

Resort Map

Weather

...
Spa

Golf
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Hotel Information

Call Front Desk

1-866-540-4454 Maps & Directions
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You can’t be contextually relevant without local Language
Content!

Fairmont Languages:
- English

- German

- Japanese

- Arabic

« Chinese

- Spanish

« French
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Fairmont Mobile Site Demonstration
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WHY BUILD AN APP?
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The Fairmont iPhone App

- At the time of development 75% of mobile traffic was coming from iPhones
- Goal: To Create a more engaging and convenient experience for our loyal guests
- Feature set:

« Full access to Fairmont.com content/functionality and Loyalty Member accounts

- Streamlined Navigation

- Utilization of phone features such as GPS for Destination Guides/Way Finding and Camera for sharing
guest photos.

How did we build it?

« Hybrid app in order to simplify content updates across thousands of pages.
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What have we learned?
Mobile Visitors Versus App Users

« Mobile Site:

ﬁ Traffic

@ Lead Times to Book
- iIPhone App: Highly engaged but lower number of users

ﬁ Page Views/Per Visit

ﬁ Time on Site

ﬁ Conversion Rate
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YOU HAVE A MOBILE
PRESENCE...WHAT’S NEXT ?
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Marketing tactics need to be optimized for mobile.

- Search campaigns including click to call tracking
- Display Advertising

- Emails and Landing Pages
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Optimize Email For Mobile

Cz°. Ultinr
QI airrnonf

We believe your golf

EXPERIENCE

doesn't end on the green
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Optimized Emails Lead to Responsive Campaign Pages
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Ultimate Golf Packages

We believe your golf

We believe your golf

Bt b EXPERIENCE

r golf

doesn't end on the green.

Select a participating course: v

Celebrate the Perfect " Sweet Dreams,
. Game.

he green.

Energize your game. Celebrate the Sweet Dreams.

Perfect Game.

For reservathoos or aee in fareuion sl Falimeenis | Ttimete Chalf Packages, please slect & pamcipaieg dectination shove
e call e Nt Avwnca 3 ar o oithi Furoos v contact your el protissionad

ore information about Fairmont's Ultimate Golf Packages, please select a
jon above or call from North America: 1 866 840 8209 or from within
414, Or contact your travel professional.
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Thank you




